Strength in numbers 

Using multiple cross sector partnerships to increase access to DVDs through audio description
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DVD access in the world

· Most entertainment DVDs (at least 70%) are captioned

· AD on entertainment DVDs just over 10%

· Non-entertainment, a bit of captioning only

Levels of access UK vs Australia

· Captioning in UK 75%, Australia 55-60%

· AD in UK 11%, Australia 9% (started at 2%)

· Now some unique titles in Australia

Collaboration – key to success

· Combined audiences of deaf and blind about 4m

· Treat access as a single issue, not divide and conquer

· Acceptance of compromise by deaf groups to achieve blind objectives

Understanding the people

· Understanding how the DVD industry works, especially in Australia

· Putting pressure on individuals

· Tackling the easiest issues first – just bring them in with AD intact

Building a business case

· Combining all forms of access – that’s how the industry is structured

· Cinema versions are accessible

· NZ is treated as another state of Australia

What are the numbers?

· Costs about $1,500 to caption and about $3,500 to AD – so $5,000 in total – from scratch

· Represents about 313 units break-even 

· If you factor in who uses access, then anything selling 15,000 wholesale units is viable

· Basically anything on main shelf is viable

· Largest “subtitle” group is Italian – around 1% of population

Other issues
· How do you access information?  Websites and accurate listings, correct version listing

· Labelling – consistency and standardisation

· Audio menus

· Development of a website and a database

Achievements
· Increase in AD titles, off a small base

· Greater awareness, especially among some distributors 

· Some TV shows AD – first access ever to this 

· AD on the agenda – Government access enquiry

More information

www.audiodescription.com.au

This website is very blind friendly and was developed in consultation with blind consumers and has AD DVD listings!

